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CORPORATE DIGEST
CRDB BANK AND AZAM EXCEL ONCE AGAIN AS SUPERBRANDS

Mr. Jawad Jaffer Project Director for Superbrands East Africa giving his remarks during
Superbrands East Africa tribute event

Superbrand East Africa has identified CRDB Bank and Azam, an arm of Bakhresa Group of
Companies, as brands which are performing above and beyond others within the market for the
second year in a row.

Speaking during the Superbrands East Africa tribute event held in Dar es Salaam, Mr. Jawad Jaffer,
Project Director for Superbrands East Africa, said it is exciting to identify and celebrate the region’s
leading brands, which are increasingly becoming important in our day to day lives as consumers.

“There is never a day that goes by without one brand touching our lives from the time we get up in
the morning or when we retire in the evening, Azam water in the morning, banking with CRDB which
all are superbrands,” he added.



He also pointed out that people have been telling stories about some amazing brands, many of them
with big international names but now CRDB bank and Azam which are home-grown brands, have
fought their way to the top through hard work and determination.

Other brands which were honoured Superbrands in Tanzania include:- Chemi-Cotex, Clouds, Airtel,
Chai Bora, Serengeti Breweries Ltd, Tanga Cement Ltd , Tanzania Breweries Limited, The
Guardian, Tigo and Vodacom.

These brands were not only voted for by our distinguished brand council members but also by 2,500
consumers who voted through a face to face poll. The brands which scored the highest points were
awarded accolades of Superbrand.

A Superbrands status strengthens a brands position, adds prestige and sets the brands apart from
its competitors.

Superbrands, an independent authority and arbiter of branding, also unveiled the second edition of
the much coveted coffee-table style Super brands book, which includes profiles of each the super
brands, at the tribute event.

On the other hand, 13 brands from Kenya received this years’ Superbrand recognition.They are
Copy Cat Ltd, Dairyland Kenya Ltd, East African Cables, Kenya Wildlife Service, Qil Libya kenya
Ltd, Safaricom, Nakumatt, Raiply Kenya Ltd, The Sarit Centre, Superloaf, Tiles and Carpet Centre,
Tuskys, Young & Rubicam Brand while in Uganda was only Radio One.

The event was attended by Vice president of Tanzania Dr. Mohammed Gharib Bilal who was guest
of honor, Minister of state prime Ministers Office investment and Empowerment Ms Marry Nagu.




Vice president of Tanzania Dr. Mohammed Gharib Bilal who was guest of honor (center) and
Ms Marry Nagu Minister of state prime Minister’s Office investment and Empowerment with
Mr. Jawad Jaffer Project Director (right) for Superbrands East Africa unveiling the second
edition of the much coveted coffee-table style Superbrands book, which includes profiles of
each of the Superbrands.

Ms Marry Nagu Minister of state prime Minister’s Office investment and Empowerment of
Tanzania (centre with a blue dress) flanked by Dr. Mohammed G. Bilal Tanzania’s Vice
president and Mr. Jawad Jaffer Project Director for Superbrands East Africa in a group
picture with all company Directors that were recognised as Superbrands in East Africa

Superbrands has been examining and celebrating the world’s strongest brand since 1995 which
started as an industry award and now has become a globally recognized barometer of the regions
strongest brands.
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[ ice-President Dr Mok ined Gharib Bilal (centre) poses with the winners bt
| of Superbrands awards in Dar es Salaam last week. On the Vice-President”s
left is Superbands Project Director, Mr Jawad Jaffer and the Minister of State

- in the Prime Minister’s Office (Investiment and Empowerment), Dr Mary Nagu
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DAILYNEWS

State pledges support to
local businesses, investors

By ORTON
KIISHWEKO

VICE-President Dr Mohamed
Gharib Bilali has pledged that
the government will continue
putting in place better condi-
tions for investors to enable
local commodities compete
with those from outside.

Dr Bilali said on Thurs-
day night at a ceremony’ to
award East Africa’s compa-
nies reputed for producing
best products. a

“The government will.
continue to recognise and as-
sist start up businesses so us
to- counter external competi-
tion and grow the economy,”
he said

He said the awards, known
as Superbrands Intenational,
was one significant chance
for Tanzania companies to

publicise themselves at inter-
national level.

He said that at this time,
when the East Africa Com-
munity (EAC) processes are
going on well, it was prudent
for local companies to scale
up efficiency so that their
products can compete within
the region and beyond.

He also pledged that the
government would continue
improving the investment
environment including good
governance, to continue at-
tracting more.

Branding is the act of
marketing an idea or image of
a commaodity or a service.

Experts estimate that the
brand name recognition can
increase a company’s profit
by between 10 to 20 per cent.

According to Superbrands
FEast Africa project director,

Mr Jawad Jaffer, the EAC
Common Market offers a
challenge for companies op-
erating in each partner state
to build knowledge of their
firms’ brands throughout the
five countries.

“There is considerable
progress being made towards
the integration of the EAC,
something that calls for com-
panies to build knowledge of
their brands beyond the bor-
ders of individual countries,”
he said. 1
He warned that those fail-
ing would suffer due to the
influence of well-branded
products in the region.

Superbrands East Affica
is an independent arbiter on
branding.

Mr Jaffer, said that com-
panies which got those awards
came tops following votes

from consumers.
He said users of their

' products had recognised them

due to satisfaction from their
tility and services -

He made a call to East Af-
rican companies to continue
improving their products in
order to handle global com-
petition.

Superbrands - is  the
world’s largest independent
arbiter of branding. It identi-
fies and pays tribute to excep-

key global markets. Some of
the leading global consumer
and business brands recog-
nized by Superbrands include
Mercedes Benz, Coca Cola,
BMW, Google and Micto-
soft.

Superbrands East Africa
was launched in the region
five years ago. Superbrands
East Africa aims to identify
those brands that are perform-
ing above and beyond others
within the market, At the heart

tional brands by
rewarding and reinforcing
leading brands from all over
the world. !
Superbrand status
strengthens a brand’s posi-
tion, adds prestige and sets
the brand apart from its com-
petitors. Superbrands have
launched programmes in over
88 countries including all the

of each progr: isan inde-
pendent and voluntary council
of leading experts comprising
individuals with a deep appre-
ciation of the “brandscape” in
the country being examined.
Last year’s leading brands
in Tanzania include CRDB
Bank, Azam, Clouds FM and
Whitedent with other regional
brands such as Kenya Air-

ways, Nokia, Tusker and M-,
Pesa. The Superbrands Coun-
cil comprises individuals who
have shown exceptional apti-
tude in business and who have

a thorotgh knowledge of the
market and methods of busi- -
ness.

To be voted as a Super-
brand is a powerful endorse-
ment and is evidence for ex-
isting  customers, potential
customers, media, suppliers, °
investors and employees of
each brand’s exceptional sta-
tus. 4

The Superbrands tribute
event, which will be attend-
ed by the Who’s Who of the
corporate world, is set to be
a true celebration of many of
the country’s highest profile
brands and promises to live
up to its global reputation as
the “Oscars of Branding.”
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Superbrands to host annual
tribute event in Dar Dec 15

By Correspondent
Margreth Itala

THE independent authority
and ' arbiter of branding,
Superbrands, yesterday
announced they would be
hosting their annual tribute
event to honour Tanzania’s
strongest brands at Hyatt
Regency in Dar es Salaam on
December 15.

The Superbrands will also
announce the highly
anticipated “Brand of the Year
Award” in addition to
unveiling the second edition
of the popular coffee-table
style Superbrands book,
which includes profiles of
each of the Superbrands at the
tribute event.

Briefing reporters on the
event in Dar es Salaam
yesterday, Superbrands East
Africa project director Jawad
Jaffer said the tribute event of

East Africa’s strongest brands

would be for the first time in
Tanzania and would involve
many successful and many
other local brands and new

entrants that made them
globally recognised as
Superbrands.

Jaffer said they would
come up with a book for each
company in each country to

help them. “Each brand will
receive a two-page
presentation as part of the
package. These brands are not
only voted for by our
distinguished brand council
members but also by 2500
consumers, who vote for a
face-to-face poll. The brand,
which scores the highest
points will be awarded the
accolade of Superbrands at
the tribute event like Azam
and CRDB Bank,” he said.

He said over 500 leading
East Africa brands were
scored by the Superbrands
council and through a face-to-
face poll, the highest scoring
brands were then designed as
Superbrands. “Only brands
that achieve the level of
recognition set by the
independent Superbrands
council are eligible for
inclusion in the' Superbrands
East Africa book, which
traces the history and
achievements of each of the
brands,” he said. :

He noted that be
Superbrand one must have
good politics, reliability and
distinct in the same field.
“After being a Superbrand,
we must give the Superbrand
a seal to use in internal and
external marketing and a
book,” he noted.

He said the Superbrands
book was published by their
company for each country in
question and each brand
received a two-page
presentation as part of the
package and the East Africa’s
best brands, which ranged
from FMCG brands to local
family owned businesses
featured in the Superbrands
book.

CRDB product
development and research
manager Juvanal Kamanzi
said their bank was the only
financial facility, which had
received the Superbrand
award in 2009.

“It is a challenge for us to
keep on providing quality
services to Tanzanians as we
have established a service that
allows Tanzanians to open
accounts even when they are
living abroad by having
reliable agents,” he said.

He said the selection of all
Superbrands happened at two
levels, which involved a
consumer feedback
mechanism and an expert
panel. A comprehensive
market research study is
carried out amongst 550
brands in the country to
assess the strength of the
brand as perceived by the |
consumer.
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TUZO: MAKAMPURNI
| Waziri wa Nchi Ofisi ya Waziri Mkuu U

i
| gumza katika hafia ya kutunuku tuzo ya hadhi ya kima
i puni hodari katika soko jijini Dar es Salaam juzi usiku.

shaji , Mary Négu'_akiz_an--

taifa ya Superbrand makam-
Picha na StHvan Kiwale :
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NaJoseph Hwendapole

(AZETI la The Guardian limepe:
watuzoya bidhaa bora ya mwaka kati
ka hafla ya kuzitambua hidhaa zilizo-
fanya vizwd kwa nchi za Afrika
Mosharlkl, i

Tuzo hiyo titolewa jua jioni na
Makamu wa Rais wa Jamhuri ya
Muungano wa Tanzamia, Dk. Gharib
Bilal, ambapo pia hidhaa za mekam-
puni na taasisl mbalimbal zilawemo
benki alipewa tuzo ya aina higo.

Hafla ya kutambua hidhas zil

soshind ubara wa hal ya ju difangt-

B B S e e o S R R T A A R

Gazefi Ia The Guardian lapewa tuzo hidhaa bora

ka juz jiond jijini Dar es Salaam na
knhudhuriwa na wafanyabiashara na
wadau wa sekta ya wzalishajl

‘Kwa upande wetn kama
Watanzania tunawajibika kuwasaidia
kwa kuweka mazngita mazui
yatakayowasaidia kukuza bidhaa zenu
1l hatimaye Aiweze kuvuka mipaka ya
nehi,” alisema Dk Bilal.

“Tkio il i 1a kahuistoria nehi ik-
isherehekea miaka 50 ya uhur
Tunatoa tuzo kwa hidhaa bora 61
Afrika Mashartki na tunagmini wafu
wanafurahia kuwa uvezeshaji wa ki-
uchumi na  uwekezap imekuwa
nubmu na ajerda kubwa ya serilali

ya Tanzania,” alisema.

Dk. Bilal alisisitiza kuwa wazal:
ishaji na wauzaji wa masoko ya ndani
lazima wajue namna ya kuzboresha
bidhaa za0 na kwamba hiyo itawa-
saidia kuhimili ushindam katika ma-
soko mengine duniani.

“Tanzania m eneo zuri kwa
uwekezaji hapa Afiika, tuzo hiziza bid-
haa zlizofanya vizurl ni mara ya
lewanza kutolewa hapa nehint na bid-
haa nyingl zimefanya vizuri pia fu-
nawatamhua wenzetu wa Kenya na
Uganda kattka tuzo hizi,” alisera,

Kiwa upande wake, Waziri wa Nehi
Ofisi ya Wazi Mo, Uchumi na

Usezeshafi, Dk, Marry Nagu, alisema
Tanzania na Afrika nzima zina chang-
ainoto atika masoko ya dunia,

Mkurugenzi wa Superhrands
Afrika Masharik, Jawad Jaffer, elise-
ma bidhaa bora mlizotunukiva
hazlkupigiwa kura na majaji peke yao
hali pia walaji zaid: ya 2,500,

Alisema kil bidhaa iliyofanya
vizi na kupewa tuzo hiyo inamaelezo
ya kurasa mbili kema sehemu ya ku-
tambua hidhaa hizo kwenye kitabu k-
nachosambazwa na kampuni ya super-
hrands kwa kila nchr,

“Kitabu  tutakachozindua k-
takuwa katika tovuti ya superbrands

Afrika Masharik, fedha 7 kigeni na
kutakuwa na maelezo ambayo m
muhimu kwa. hidhaa zote zilizopata
tizo ya  superhrands Afrika
Mashartki," Jeffer alisema.

Tanzania {lionekana kuwa ndiyo
yenye bidhaa bora 72 kupewa tuzo ya
supetbrands ikifuatiwa na Kenya na
Uganda, Gazeti la The Guardian ndilo
pekee Tanzania Hilopewa tuzo ya st
perbrand tkifuatiwa navedio ya Clouds
fn, Makampuni ya simu kama Airtel
Vodacom na Tigo nazo mlipewa tuzo 2o
superhrands, wengine waliopata fuzc
hiyoni benki ya CRDB na kampuni ya
Azam,
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Gazeti la Guardian lapewa tuzo bidhaa bora PR Value
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G
B THE GUARDIAN
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Makaml; wa Rais wa Jamhuri ya Muﬁngann wa Tanzania, Dk. Mohamed Gharib Bilal (katikatl), akipiga picha ya pamoja na wawakilishi wa
kwenye hafla ya i tuzo jijini Dar es Salaam juzi. Kulla kwa Makamu wa Rals nl Waziri wa Nchi, Ofisi ya

wa
Waziri Mkuu, Uwekezaji na Uwezeshaji, Dk. Mary Nagu.




r' Bl ‘ ;. ey AR 5 15 L
V' Baddhi {4 WaFinyakazi wa leaiipunt Y The Guardian Limited waldhughuria /hafla ya - Rals, BkBilal (kulla) akiangalia; (Richa zete naimpiga pichawetu): .1 ., Y

Wafan;'cakazi wa The Guardian leﬁed, wakipiga picha ya pamoja na Makamu wa Rais,
Bk. Bilal baada ya kukabidhiwa tuzo na Superbrands.. Meneja wa Masoko wa kampuni ya The Guardian Limited, Simon Marwa (kushoto), akitoa neno la
shukrani baada ya kampuni yake kukabidhiwa tuzo kutoka kwa Superbrands.
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kukabidhiwa tuzo kutoka-lewa-Superbwands: i
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‘vizuri katika

_fupx ya kukabidhi tuzo hizo  tuzo hizo zilikuwa 1

‘Bilal alisema anaishukuru je
‘kampuni kwa kuzitambua
jkampum za hapa nyumbam
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Aklzungumza kaﬁka aﬂa Kenjrar kampuni zi

| Dar ”@;s Salaam, Dk. mion.gom mwa hizo ni pa
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THECITIZEN

"It's the content that conngs"™

TG VA The branding is a relatlvely new phenomenon in country’s investment scenano

VP assures Superbrand

Superbrand’s EA director Jawad Jaffer (R) hands over the

of govt business support

>d Gharib Bilal, during the first country’s

Dr. Mary Nagu. PHOTO | SILVAN KIWALE

The Vice

book to the Vic Dr
International tribute event held in D’ Salaam on Thursday. Left is State tor PMO - and
told the i that e SN m
their contribution was greatly valued and REPORT- CONTRAST -
ancouraged them to keep improving and being | IN |
& B el airalite. DOING BBSINESS IN
' By Victor Karega The World Bank ranking also :

the block,”

UNITED REPUBLIC OF

TANZAN IAVICE PRESI-
IT DR MOHAMMED

BIAL

The Citizen Correspondent

Dar es Salaam. The Vice Presi-

; dent, Dr Mohammed Bilal, has com-

ded the busi ity for
their contribution towards support-
ing development in the country
enabling it to compete with its neigh-
‘bours within East Africa and outside.
The Vice President was speakingat
the official launch of Superbrand
International Tribute in Tanzania
held at the Hyatt Regency Hotel in
Dar es Salaam on Thr
“Weneedl:useeyuugww and that
bigbusinesses in East Africaand out-
side the block. We are

Tanzama slumy

d
mping on trading across

r,
~ ing with construction permits has -
~ had the country placed at 178th fr
175th. s

In payment of taxes, the country is

ranked 120th from 113th while start-
~ ing of business is at position 120th,

~ down from 111th in the previous year.

‘business innovation and ingenuity in
an increasingly competitiveness
business and economic environ-
ment, According to him, the brand-
ing is a relatively new phenomenon
for most Tanzanian businesses,
add.mg that thls was an opportunity

for cc Kpress
and d rate their eting
capability in a globalised market.

The Vice President told the busi-
mness community that their contribu-
tion was greatly valued and encour-
aged them to keep improving and
being innovative to inerease produc-
tivity and quality. He said it was clear

supporting you through creation of

promote and support Tanzania’s

to him that local marketers had a
o
an enabling and conducive environ-  PFan LE L
ment. We believe you will flourish ~sionandenthusiasm for the
and grow beyond the borders of the improvement of their industries,
country anﬂl:heblunk,” T aia However, he said that global
Dr Bilal pointed out that the gov- brands canh.nued to dominate the
nitted to vl i e ; market, pgﬂlemmclud‘edCoca
Cola, Mic aind Google.
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